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fter adhering to the position of Vietham as the
Alargest cement producer in Asean, it is believed

that in 2017 Indonesia will take the top
position with cement production above 90 million
tons. This condition is in line with the operation of
eight new cement plants in upcoming two years and
addition of production capacity until 24 million tons.
In 2015, Indonesia succeeded in adding its cement
production capacity of 11 million tons coming from
five new cement plants including Semen Bosowa
with capacity of 3 million tons, Semen Holcim of 1.7
million tons, Semen Merah Putih of 3 million tons,
Semen Jawa of 1.7 million tons and Anhui Conch
Sement of 1.7 million tons.

The national cement production in 2015 exceeded
the domestic demand so the cement export kept on
increasing. High production made the competition of
cement producers to obtain cement market segment
is getting tight. There are eight national private or
foreign companies and five state owned cement
companies (BUMN) which seize national cement
markets. The existence of other ten players with less
great production capacity also enlivens the
competition.

Based on a survey of CDMI that the existence of
new cement producers starts disturbing the market
segment of the largest four cement producers in the
country namely PT. Semen Indonesia Tbk., PT.
Indocement Tunggal Prakarsa Tbk, PT. Holcim
Indonesia Tbk. and PT. Semen Bosowa Maros. In
Java and Sumatra, some new players have already
stolen the markets. Meanwhile, the existence of
Conch Cement in Kalimantan has started bothering
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the market control of PT. Semen Indonesia and PT.
Indocement Tunggal Prakarsa controlling the markets in
Kalimantan of respectively 51.6% and 27.9%.

Viewing high growth of cement industry in the last five
years and lots of new cement plants which were
established with fantastic investment, CDMI is interested
in performing a deeper research to identify the
development in more detail. This research book is also
equipped with the calculation of cement demand in
increasing construction sector. Investors will recognize
the amount of cement consumption for Ready Mix and
Precast Concrete in the last five years and the amount
of their consumption in upcoming five years. CDMI also
completes this book with the investment calculation to
construct a new cement plant.

This research book is only published at CDMI and it can
be directly ordered in our Marketing Division with Mrs.
Tina by phones (021) 3193 0108, 3193 0109, 3193 0070
or Fax (021) 3193 0102 or e-mail:
marketing@cdmione.com at a price of US$ 650 for
Indonesian Edition and US$ 700 for English Edition.

Having submitted this offer, we thank you for your

cooperation and look forward to hearing your response
promptly.

Cordially yours,
P.T. CDMI

Muslim M. Amin

our creative data for your partners '

P.T. CENTRAL DATA MEDIATAMA INDONESIA
AGP Building, 2" Floor

JI. Pegangsaan Timur No. 1 Cikini

Jakarta 10320, Indonesia

Phone : (021) 31930108 - 9
Fax : (021) 31930102
E-mail : marketing@cdmione.com

Website : www.cdmione.com

“Study on Business Potential and Major Players of CEMENT Industry
Pleasesendus | * [ e copy(ies) in Indonesia, 2016 - 2020”
Name (Mr/Mrs/Ms) Position
Name of Company
Address
Telephone/Fax Date : / /
‘ E-mail : | ‘ Signature
Please, tick l Price :

= USS 650 (Indonesian Edition)/
= US$ 700 (English Edition)

Note : Overseas is added delivery cost I

I:] Check/Bank Draft D Invoice us

I:l Indonesian Edition D English Edition



mailto:marketing@cdmione.com
http://www.cdmione.com/

Business Potential and Major Players of CEMENT Industry in Indonesia, 2016 - 2020

LIST OF CONTENTS

(d LIST OF CONTENTS .ecuttutteccececcescescascscessescascssessescoscssessesssssssessessssssssssassases i
(d LIST OF TABLES ...ccututcttutetctcececcesecescssacescssesescssesessssesessssescssssessssssessssssess iv
1. INTRODUCTION...cccttutiteetcescaccscessescoscssessesssscscesssscsscssessssssssssessssssssssessnss 1
2. REVIEW OF INDONESTAN ECONOMY ...cccoceteeccrcescecceccscescescescsscscessascsces 9
2.1. Indonesian Economic Growth.............coooiiiiiiiiiii e 9
2.2, Cement PrOAUCETS .....c..oiuiiii e 11
2.3. Development of Production Capacity and Installed Machinery Capacity ............. 15
2.3.1. Cement Production Capacity .........c.ovueeueeriiniiiiiiiieiiiiieaeenienneeneannsn 16
2.3.2. Clinker Production CapacCity ........ccueeueententinneetenieeeanieaeenienneeeannnn 19

2.4. Projection of Production Capacity of Installed Cement and Clinker Machinery in
INAONESIA . .eeeeeee e e e 21
2.5. Capacity of National Cement Production Per Year ......................oooiiiiinl. 25
3. NATIONAL CEMENT CONSUMPTION....ccccctcteecescacecescscesescasescssasescsssses 28
3.1. Realization of Cement Supply ConsSumMption ............c.oovvvuieiiiiinneeiienneaeennnns 28
3.2. Population of Indonesian People .............cooiiiiiiiiiiiiiii e 34
3.3. Projection of Cement CONSUMPLION........oouiertiteriantitaiteeteiteaeairanreanaanans 40
3.4. Projection of Cement Consumption Per Region .......................cooiiiinin, 44
3.4.1. Sumatra REGION ....c.oiuuiiiiii e 46
3.4.1.1. Population in SUMAtra..........c.ovveiuiiniiitiaieitiieeieenieaeeneannn. 46
3.4.1.2. Realization of Cement Consumption in Sumatra Region............. 48
3.4.1.3. Projection of Cement Consumption in Sumatra Region.............. 50
3.4.2. Java ReZION ...uvit i 52
3.4.2.1. Population in Java Region.................coooiiiiiiiiiiiiini ., 52
3.4.2.2. Realization of Cement Consumption in Java Region ................. 54
3.4.2.3. Projection of Cement Consumption inJava............................ 56
3.4.3. Bali & Nusa Tenggara Region............cccoiiiiiiiiiiiiiiiiiiiiiiiiieeaa, 57
3.4.3.1. Population in Bali & Nusa Tenggara Region .......................... 57

3.4.3.2. Realization of Cement Consumption in Bali & Nusa Tenggara

RegION ... 59
3.4.3.3. Projection of Cement Consumption in Bali & Nusa Tenggara...... 61

List of Contents



Business Potential and Major Players of CEMENT Industry in Indonesia, 2016 - 2020

3.4.4. Kalimantan Region .......... ... 62
3.4.4.1. Population in Kalimantan Region ........................ocooiiinnn.. 62
3.4.4.2. Realization of Cement Consumption in Kalimantan Region......... 64
3.4.4.3. Projection of Cement Consumption in Kalimantan Region.......... 66

3.4.5. Sulawesi ReZION. ... ..oouiiiiiii e 67
3.4.5.1. Population in Sulawesi Region .....................oooiii, 67
3.4.5.2. Realization of Cement Consumption in Sulawesi Region............ 69
3.4.5.3. Projection of Cement Consumption in Sulawesi Region.............. 71

3.4.6. Maluku & Papua Region............ccoiiiiiiiiiiiiiii e 72
3.4.6.1. Population in Maluku & Papua Region ..........................oo.eel. 72

3.4.6.2. Realization of Cement Consumption in Maluku & Papua Region.. 74
3.4.6.3. Projection of Cement Consumption in Maluku & Papua Region... 76

3.5. Indonesia as Greatest Cement Producer in ASia ............coceoeiiiiiiiiiiiininnan.n. 77

3.6. Competition of Cement ProducCers .............c.ocoiiiiiiiiiiiiiii e 77

3.7. Ten Foreign Players Tightening the Competition of National Cement Industry ..... 78

3.8. Competition of Cement Brands in Java and Kalimantan Getting Tighter.............. 79

3.9. Financial Performance of Cement COMPANIES .........c.evueiiuirniineinieiianienneananns 80

4. TRANSPORTATION & DISTRIBUTION OF CEMENT .....ccccectteteecencescnnes 84

T/ B B ¢ 111 1) 4 ¥ 1 () | O U 84

4.1.1. Land Transportation and & Railway Transportation............................. 84

4.1.2. Sea TranSPOTTALION ... .....euutintit ettt et et et ee e eaaans 87

N 1T ¥ 010 ) o A 88

4.3, WATEROUSE ... .ottt et 88

4.4. Distribution Of CEMENL. ... ..c.uiutinititt et aeeaens 90

4.5. Spreading of Cement by Each Company................cooiiiiiiiiiiiiiiiiiii e, 92

4.6. Domination of cement Producers in Every Province ..................c.ooooiiin. 98

4.7. Development of Cement PriCe..........covviiiiiiiiiiiiiiiiiiii e 104

5. MARKET OPPORTUNITY ..cccttittetcecceccscescaccacessssescascsscssessascssessessessssese 106
6. CEMENT CONSUMPTION IN CONSTRUCTION - BUILDING SECTOR

IN INDONESTA ...ciutittetetcececercecececsacecessssesessssssessscesessssesessssssssssssssssssnns 113

6.1. Cement Consumption for Ready Mix in Indonesian Regions .......................... 113

6.2. Consumption of Cement for Precast Concrete in Indonesian Regions................. 117

7.  CONCLUSION & RECOMMENDATION ...ccocetetetcececcscaceccssacescssacescssaseses 122

B T €0 1161 111 1) | R PP 122

7.2. ReCOMMENAALION ... .ttt ettt et ettt e et et aeaenes 123

List of Contents ii.



Business Potential and Major Players of CEMENT Industry in Indonesia, 2016 - 2020

ATTACHMENT:

THE INVESTMENT CALCULATION TO CONSTRUCT

A NEW CEMENT PLANT

I. Assumption Which IS USed....cccceveiiiniiiniiiiniiiiiinnrcinrisisccsescossccssscsssscssscsnssons 124
II. Investment For Constructing Portland Cement Plant..........c.ccceeeiviiniiiiiiaiinicnnnnns 125
1. 03N 1101 1 LA 0 ] A 125
2. FINanCing SOUICE. .......uiinii i et e e aeaes 127
3. Requirement of Working Capital............cooiiiiiiiiiiiiiiiii i 127
4. Calculation of Bank Interest During Construction Period (IDC) ...................... 127
5. Paying Off Loan and Payment of Bank Interest .................ccooviiiiiiiiiinnnn.. 128
6. Production CapaCity .........ooueiueiiiniiiiitiat et 131
7. Basic Price of ProducCtion.............coiuiiiiiiiiiiiii i 132
8. SalES INCOME . ..ottt aens 136
9. Administration and General CoOSt.........c.ovuiiiiiiiiiiiitii it eieeeeeeaennss 138
9.1. Employee Salary .......ccooiiiiiiiiiii e 138

1 1 (1ol 1 4 (6 | G0 A PP 139

L T 1 () a0 ] A 139

9.4, MaintenanCe CoOST .. ....euueententtenteteet ettt eieeateaeaeennes 139

0.5, INSUIANCE COSt. .. uiintt ittt ettt et e et e e e et aee e aaneas 139

9.6.  AdminiStration COSt .......o.uiiuiintittat ettt eeeieeareaeeeannns 140

LI B 1 (T 0 ] 140

10.  Depreciation & AMOTTIZAtION ......iuuiertinteite ettt ettt eeteaeeieeaneeeanaanns 140
11.  Financial Projection ..........ooeiititiiiitiie i e e 142
11.1. Projection of Profit/Loss .......ccccvvuiiiiiiiiiiii e 142

11.2. Projection of Cash FIOW .........cccoiiiiiiiiiiiiiii e 142

11.3. Projection of Balance Sheet ............c.cviiiiiiiiiiiiiiiieee 142

12.  Investment Feasibility .........cocoiiiiniiiiiiii i e 146
12.1. Return on Investment (ROI)........c..oviiiiiiiiiiii e 146

12.2. Return on Equity (ROE) .......ccoiiiiiiiiii e 146

12.3. Internal Rate of Return (IRR)........ccoiiiiiii e 146

12.4. Net Present Value (NPV) ... 146

12.5. Break Even Point (BEP) ........c.oiiiiiiiiiii e 147

12.6. Pay back Period..........ccooviiiiiiiiiii e 147

List of Contents





