
 

 

  
 
owadays, the office business in Jakarta is not 
concentrated in Central Business District (CBD) 

anymore. Limited areas and high price have 

encouraged developers to enlarge their expansion 

beyond CBD areas. The supply of office spaces has 

spread to other regions beyond business center areas, 
particularly in South Jakarta such as Jalan TB 

Simatupang. Nevertheless, the supply of office spaces 

in CBD areas is generally still high, either for offices 

with leasing system or offices with strata title system. 

 
Based on a survey of CDMI that in the last six years 

(2010 – 2015) offices with leasing system dominated 

the supply of office spaces in Jakarta. Nevertheless, 

offices with strata title system kept on increasing 

rapidly. In 2010, from total office space supply in 
Jakarta reaching 6,814,687 square meters wide, offices 

with leasing system contributed 87.7% and offices with 

strata title system contributed 12.3%. However, in 2015 

the contribution of offices with strata tile seemed to rise 

rapidly. From total supply of available office spaces 
reaching 9,504,100 M2, offices with leasing system 

contributed 82.6% while the contribution of offices with 

strata title system was 17.4%. 

 

CDMI’s survey also found that the percentage of 
contribution of office space supply from CBD areas kept 

on declining, from 80.5% in 2010 to 59.1% in 2015. On 

the contrary, due to the distribution of non-CBD supply 

flooding the markets, its contribution kept on increasing 
from 19.5% in 2010 to 40.9% in 2015. From 34 units of 

office buildings launched in 2015, Sahid Sudirman 

Center Building was the largest in CBD area of 138,500 

M2 while in non-CBD areas, it was contributed by South 
Square phased I and II of 81,556 M2. 

 

The increasing number of new offices launched in 2015 

made the office supply to escalate greatly while the 

demand tended to be limited due to weakening economy. 
Therefore, the price competition is getting tighter. Building 

owners seem to be more careful to determine leasing price. 

Moreover, there will be 15 new office buildings. 

 

Viewing tight competition in office business in Jakarta, 
CDMI as a leading consultant company is attracted in 

performing a deeper research in the last three months and 

finally succeeded in publishing a book with a title of Study 

on Potential of OFFICE Business in Jakarta, 2016 – 2020 

together with Main Developers.  
 

This book is only available at CDMI and it can be directly 

ordered in our Marketing Division with Mrs. Tina by phones 

(021) 3193 0108, 3193 0109, 3193 0070 or Fax (021) 3193 

0102 or e-mail: marketing@cdmione.com at a price of US$ 
600 for Indonesian Edition and US$ 650 for English Edition. 

 

Having submitted this offer, we thank you for your 

cooperation and look forward to hearing your response 

promptly. 
 

Cordially yours, 

P.T. CDMI 

 
 

 

Muslim M. Amin 
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