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ndonesian is recognized as the largest crude

palm oil producer in the world with CPO

production in 2012 of 26.5 million tons and
predicted to rise up to 34 million tons in 2016.
Viewing great CPO production above, the
government started realizing that Indonesia has
potential to be the center for developing world
oleochemical industry by issuing a policy for
restructuring the export duty of CPO and its
derivatives. Businessmen are expected not only to
deal with CPO export orientation or only processing
CPO into cooking oil.

Based on the observation of CDMI that several
oleochemical products have already been locally
produced but the products are sold to export
markets in the form of half-processed products.
After they have further been processed, they are
re-imported to Indonesia in the form of final
products or other downstream products such as
additive materials in textile industry, rubber
industry, plastic industry, detergent industry,
cosmetic industry, paint industry, processed food
industry and others.

With such great potential, palm oil downstream
industry particularly oleochemical becomes a target
of domestic and foreign investors which compete to
invest their fund in this business including WILMAR
Group with its investment of Rp. 8.1 trillion
followed by SINARMAS Group of Rp. 2.3 frillion,
PERMATA HIJAU Group of Rp. 2 trillion, DOMBA
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FERROSTAAL AG of Rp. 3 trillion, PPV (an
oleochemical company of India) of Rp. 900 billion,
MUSIM MAS Group and others.

Viewing the enthusiasm of those companies, CDMI,
a leading consulting company in the country, is
interested in identifying the growth of oleochemical
industry in Indonesia and succeeded in performing
a research by issuing a book with the title of “Study
on Business Potential and Major Players of
OLEOCHEMICAL Industry in Indonesia, 2013 -
2016"

This book is only sold exclusively at CDMI and
directly ordered to our marketing division Mrs. Tina
by phone (021) 3193 0108-09 or Fax (021) 3193
0102 and e-mail: marketing@cdmione.com at a
price of US$ 600 for Indonesian Edition and US$
650 for English Edition.

Having submitted this offer, we thank you for your
cooperation and look forward to hearing your
response promptly.

Cordially yours,
P.T. CDMI

Muslim M. Amin
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